
TEGNA Taps Melissa Zimyeski and Mat Yurow for Digital Product and Growth Leadership Roles

March 27, 2025

TYSONS, Va., March 27, 2025 (GLOBE NEWSWIRE) -- TEGNA Inc. (NYSE: TGNA) today announced today that it has appointed Melissa Zimyeski
vice president of product and Mat Yurow vice president of growth reporting to chief experience officer Dhanusha Sivajee.

Zimyeski is a proven digital and consumer product executive, who has leveraged customer and data-driven insights to build game-changing products
across diverse industries from telecommunications to retail. She will lead the product management and design of TEGNA’s consumer digital products,
including the 50+ streaming apps, mobile apps and websites across the company’s portfolio of local media brands. She will be at the forefront of the
company’s digital transformation focused on building a sustainable future for local news.

Yurow will lead audience and revenue growth across the company’s digital products. With deep expertise, including at The New York Times where he
served in leadership roles across audience development, product strategy and commerce, and at Tripadvisor where he led the strategy for multiple
direct-to-consumer products, he will play a key role in expanding TEGNA’s digital footprint.

“With a wealth of experience building delightful, user-centric products, Melissa is uniquely positioned to elevate our digital product strategy,” said
Dhanusha Sivajee. “In tandem, Mat is uniquely positioned to help us build and scale a growth marketing team. They will both play an integral role in
delivering exceptional experiences to our local community members around the country.”

Zimyeski joins TEGNA from the Mayo Clinic, the #1 health system in the country, where she was senior vice president and chair of product and
experience. At Mayo Clinic, Zimyeski accelerated a strategy to transform Mayo into a leading digitally enabled healthcare experience.

Prior to Mayo Clinic, Zimyeski was head of consumer experience at Polestar where she led the launch of the new premium electric vehicle business
and brand in North America. Zimyeski has also held senior level roles at AKQA and Droga5, where she oversaw product development, analytics, and
digital transformation for businesses across multiple categories. Zimyeski began her career at NBC Universal in the Local Media division. 

She received a Bachelor of Arts in Art History from Columbia University. She serves on the Board of Directors for Connecting Mothers Initiative and is
a senior advisor for technology startup Blue Clay Health.

Yurow brings extensive experience in driving new consumer revenue growth. He joins TEGNA from Thrasio, where he built a successful growth
marketing organization, integrating publisher and influencer partnerships with strategic M&A of media companies.

Prior to Thrasio, Yurow served as senior director of consumer revenue at Tripadvisor, where he launched multiple consumer revenue products. He
also played a pivotal role at The New York Times, leading digital transformation initiatives across subscription marketing, product strategy, and affiliate
commerce.

Yurow began his career at AOL, The Huffington Post, and Bloomberg News, specializing in audience development and engagement. He holds a
Bachelor of Arts in Media Studies from Emory University.

About TEGNA

TEGNA Inc. (NYSE: TGNA) helps people thrive in their local communities by providing the trusted local news and services that matter most. Together,
we are building a sustainable future for local news. With 64 television stations in 51 U.S. markets, TEGNA reaches more than 100 million people on an
average monthly basis across the web, mobile apps, streaming, and linear television. For more information, visit TEGNA.com.

For media inquiries, contact:
Anne Bentley
Vice President, Chief Communications Officer
703-873-6366
abentley@TEGNA.com

For investor inquiries, contact:
Julie Heskett
Senior Vice President, Chief Financial Officer
703-873-6747
investorrelations@TEGNA.com

Photos accompanying this announcement are available at:

https://www.globenewswire.com/NewsRoom/AttachmentNg/80da2ff4-d677-4137-a7c2-8d43b36a1408

https://www.globenewswire.com/NewsRoom/AttachmentNg/0e77d5e1-33ff-42fc-bb80-3d3ec5a204dc

https://www.globenewswire.com/Tracker?data=wDgCHwXluYsY5ivycwW4r3194vGPoICQXbrRTd5y4CZcKJ-XVagT9bDz-sZpDXos9rrd4WzGSd-LeyzlpJVlyw==
https://www.globenewswire.com/Tracker?data=T4rpqmNxiZ8ieRcX147aqLGEC4O2olj29Nkai7qjdMRwOw8kGJJQDBZXDdlR0P9YXeyOmuBrB4yeMuqtxejXil21xRw_RefZqfNfsiI2wa8=
https://www.globenewswire.com/Tracker?data=FRTV9Z2ufqISe9pYnRCijWu178i0UAk4gLs8cmDs_iHRp1qdXWxZY2MzNBEf_8kshpRgVlCYc0IN65Nw-qjiYKyAStXVNSP5I2zo4vfYFSSLceclfOmPhYA-KLcmCFRc
https://www.globenewswire.com/Tracker?data=9TDr8OCYQwE5Uoay-QHqHyZ2iF9JxJ2GxMM8hcNOKc0JFhQCAF_JsbpHPsGt0y2C9OmsitSrMyjtrk83QnCwepbvWIFJNy6DouwPOrkIOa5iGzksRjAkhoW4pxZKq40sexGYxn3XN8V3FZnHNAXqfM5Zks_uIchVKV5ZXmKSU-NyKGT1OuGGki11stJt73pDyqmPGmv139--lL-5iCD6lU838ATUMRXbPNdrzjN_4t2HHViVo2xv-2dp-aFiwVm1I5eCaLdt2GmUND0SAoE-ww==
https://www.globenewswire.com/Tracker?data=9TDr8OCYQwE5Uoay-QHqHyZ2iF9JxJ2GxMM8hcNOKc0JFhQCAF_JsbpHPsGt0y2CX7LwvL4HiBrNyYqWBD9-5e1MmCLd7RUJwDKQBbc3M1FeSjrY_bjXB6fQgQt5EdxN6RO3uf9bZGQv2ixSEH_U4H0ABq8013Mr343MdNVLnQsINazfgoxQsaVvrNbBUf20ay54CqaKLfU5a1-6Wuzq1N6KAyP3QVJnTLYHVAY2DETv6MNtZUJ1eoVFebv2eyNTzrisOJz-rBBX335P7Nkp8Q==


Melissa Zimyeski

 

Melissa Zimyeski will lead the product management and design of TEGNA’s consumer digital products.

Mat Yurow

 

Mat Yurow will lead audience and revenue growth across the TEGNA’s digital products.
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