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MCLEAN, Va., Jul 25, 2011 (BUSINESS WIRE) -- Debra Goetz has been named vice president of marketing for Gannett Co., Inc. (NYSE:GCI), where
she will be responsible for all corporate marketing efforts, including brand development, consumer and trade advertising, and integrated strategic
marketing. This new position reinforces Gannett's commitment to build visibility for the company and its powerful and diverse portfolio, to focus on the
customer and to deliver clients compelling and impactful marketing solutions.

"Gannett recently launched its first corporate brand campaign and Debra, with her extensive marketing and advertising experience, especially across
platforms, will be invaluable in building on that work," said Maryam Banikarim, senior vice president and chief marketing officer at Gannett. "She has a
proven record in communicating a company's unique value proposition and in developing insight-driven solutions for clients. Debra is creative,
strategic and most importantly has a track record of driving results across a company."

Goetz joins Gannett from NBCUniversal, where she was the vice president of integrated strategic marketing responsible for the successful launch of
"Healthy at NBCU" and "Hispanics at NBCU," as well as the continued growth of the "Green is Universal" initiative. She played an integral role in
building and marketing these go-to-market brands and delivering customized marketing programs for such clients as GE, General Mills, Sony Pictures
and Subaru.

"Gannett has an incredible portfolio of brands, each with a powerful connection to its community. I'm excited to work with the people who make these
brands possible, to help tell their story, and to be a part of their next phase of growth," Goetz said.

Prior to NBCUniversal, Goetz was the vice president of corporate marketing at Univision Communications Inc. In that role she helped create the
company's first brand campaign and played a key role in developing and producing Univision's advertising upfront events. Before that, Goetz served
as vice president of strategic marketing, where she partnered with the sales division to help drive incremental sales across the company through a
client solutions selling model.

Before Univision, Goetz ran her own marketing consulting business, where she helped launch e-commerce businesses for Deutsche Bank, among
others. This followed seven years at Young & Rubicam, where she worked in corporate strategy and operations, as well as account management.
Goetz began her career in sales and trading at Morgan Stanley.

Goetz holds an M.B.A. from Columbia Business School in New York and a B.S. in Finance and Economics from Indiana University. She currently
resides in New York City with her family.

About Gannett

Gannett Co., Inc. (NYSE: GCI) is an international media and marketing solutions company that informs and engages more than 100 million people
every month through its powerful network of broadcast, digital, mobile and publishing properties. Our portfolio of trusted brands offers marketers
unmatched local-to-national reach and customizable, innovative marketing solutions across any platform. Gannett is committed to connecting people -
and the companies who want to reach them - with their interests and communities. For more information, visit http://www.gannett.com.
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