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Forward-looking Statements
Certain statements in this presentation may be forward looking in nature or “forward-looking 

statements” as defined in the Private Securities Litigation Reform Act of 1995. The forward-

looking statements contained in this presentation are subject to a number of risks, trends and 

uncertainties that could cause actual performance to differ materially from these forward-

looking statements. A number of those risks, trends and uncertainties are discussed in the 

company’s SEC reports, including the company’s annual report on Form 10-K and quarterly 

reports on Form 10-Q. Any forward-looking statements in this presentation should be 

evaluated in light of these important risk factors. Gannett is not responsible for updating or 

revising any forward-looking statements, whether as a result of new information, future events 

or otherwise, except as required by law.

 

This presentation also contains a discussion of certain non-GAAP financial measures that 

Gannett presents in order to allow investors and analysts to measure, analyze and compare 

its financial condition and results of operations in a meaningful and consistent manner.  A 

reconciliation of these non-GAAP financial measures to the most directly comparable GAAP 

measures can be found in Gannett’s publicly available reports filed with the SEC, all of which 

are available through the investor relations portion of our website.
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CareerBuilder Leads in North American 
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Quickly Around the Globe

Highlights

• More than 1,300 Talent Networks have been 
sold worldwide over the last two years

• 12.7 million applications generated

• 11 million members

• Available in 22 languages
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• Developing new data offerings to 
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