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approximately

16%

COMPANY-WIDE, YOY

Wednesday, December 10, 14

Wednesday, December 10, 14

Increase
from 2013

42%

COMPANY-WIDE

approximately

6.40

per share in 2014
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$32-%33

per share
tripled from
november 2011
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broadcasting
Covers
approximately

1/3

of households in
the U.S.

of BIG 4

network affiliates
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# 1

in population
reach for

NBC & CBS

*excluding owner-operated stations

in population
reach for

ABC

*excluding owner-operated stations
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revenue
orojected to
double to

$1.7B

all-access content

subscription model
renewing and
revitalizing
connections

strong
performance | a N
== innovative
IO digital
rofitabilit i~
’ ! advertising
platform
S engage
campaign audience of
aCross
monthly
local news unique users

sites




I total
daily

circulation in
the U.S.

da”y cross platform page

. ot views up 22% YOY
circutation averaging more
rose than 1B page

40% YOY views per month
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SAAR
up 4.4% YOY
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S0%

Q revenue
from direct
sales
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15%

INDEPENDENT

8%

MAJOR ACCOUNTS

55%

FRANCHISE

19%

AUTO
MANUFACTURERS

3%

OTHER
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46 OU0 20,000

dealers in the
U.S. dealers and

growing
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27% 31 MILLION VISITS
79%) EACH MONTH

73%
21% RESEARCH PRICE FIND ™

Source: eMarketer, March 2014
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PRODUCT/TECH
LEADERSHIP

MOBILE

BRAND/ORGANIC
TRAFFIC

SERVICE
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HIGH|
GROWTH
ICOMPANY!]

. high margin
record b“s'“ewiﬁ
brea king broad
vear appeal
#1
KARETV ity of
qua
#2 programs
KUSA-TV nd
#3 strong local
S connections
#4
KING-TV



broadcasters
N each
market

>1/3

of all viewing

approximately

<1/6

of all subscriber fees

RECORD
FINANCIAL $1 7B
RESULTS up 13% over 2012+
political 201 6

advertising
$1 60M promises to'oe
another
e 3070 jstrong
presidential

*excluding presidential advertising

advertisSing year




up approx. 20% over 2014

sochi winter
olympics market
$40M share
up 65% over 2010 G ROWI-H
RETRANSMISSION AFFILIATION
projecteo
2014E ro forma Q4
%gggm p revenue
up mid 20s
2[” 5E over 2013
$440M - $445M up approx. 10%

over 2012
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‘ LOCAL AD REVENUE
—77%

Q2 OVER Q1 Q3 OVER Q2

21% 32%
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total digital auto revenue grew

¢ C)J

FROM TO
44% 58%
DIGITAL DIGITAL
2013 2014
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USA TODAY

inserts are now
in 35 of our
USCP print

i editions
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abs

50% 60% 33%

HAVE A MORE ARE MORE SPEND MORE
POSITIVE SATISFIED WITH ~ TIME WITH THE
IMPRESSION THE PRODUCT NEWSPAPER

projected
revenue Increase

$46M
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Unique
Visitors

to Mobile
Platforms YOY

42129%

Minutes Per
Visit

on Mobile
Platforms

416%

NEWS &
CONSUMER
INSIGHTS
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approximately

3,500

JOURNALISTS RECEIVED
INTENSIVE TRAINING

Coaches

Audience Analysts

Content Strategists
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—PS

estimate

benefited by revenue
recoro expectec
non-preSIdentLa;vZ?‘ILt;c;: J[O be up W[Or
o Q4 2014

$95M

115% +




YOY
increase

23%-25%

pro forma

estimated to
INncrease over

70%

total revenue
down mid single digits

advertising
down mid single digits

circulation

down low
single digits

2014

total
company
(fevenues

$6.01B

16% higher than
last year




total
revenues company-wide
expected to be digital revenue over
, 2 OB
(o) ©
o over 32%
of total
on a pro
forma basis

strong
free cash tlow
orojected to be

net
income
approximately

*

$630M - $635M $860M - $890M
capital

long-term debt expenditures
$4.68-54.78 will be

at year end $1 6OM - $1 70M




repurchaseoc

will return |
approximately

almost

$260M 2.7M

shares
to shareholders

capital
201 5 expenditures

$135M-$140M

depreciation amortization
$210M-$215M $135M-$140M




Wednesday, December 10, 14 Wednesday, December 10, 14

Wednesday, December 10, 14 Wednesday, December 10, 14



